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The objective of this paper is to provide fundamental k ge to the
students about E-Commerce so that they can better perf i ny area of

operation and can excel in the field of commerce with I(ec ization.

2

Electronic Commerce Framework, History, and Tools of E-Commerce,
Comparison of Web-based with Traditional : Growth of E-Commerce -

Present, Future and Potential.
E-Business : Meaning, Impostange, els Based on the Relationships of

Iransacting Parties (B2B, B2C, C2C , Present Status of E-Commerce in India,
Regulatory Aspects of E-Commerc
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Changing Structuar rganisation : The impact of E-Commerce on various
Susiness Sectors SL\ ntertainment, Education, Health Services, Publishing and
~inancial Servi 1

<

-Economic Impacts of E-Commerce.

Elect ayment System : Types of Payment System — E-Cash and Currency
Servers, es, Credit Card, Smart Cards, Electronic Wallets and Debit Cards.
Electronic ta Interchange, Digital Signatures, Cryptography, Interoperatibility and
ntercompatibility.



